» GREAT MINDS...
CALENDAR COMPETITION AHOY!

APPLY INSIDE................. 1.0

» BACK TO BASICS

OUR ART EDITOR.

P THREE STAFF STILL NOT
ON FACEBOOK

PAC SHOOTING FOR 100%

COMPLIANCE WITH NEW

‘FB FOR ALL’ POLICY.

ONLY EIGHT MORE MONTHS TO FILL.

ARTIST ROBERT’'S DEMONSTRATES
NEW HAND PAINTING TECHNIQUE TO

Trailer 34 news agency re-
ported today that Omega
Institute’s Maintenance De-
partment is rebranding their
image by creating the first
annual Men of Maintenance
Calendar. “People want to
see us in action,” said Main-
tenance spokesperson
Adam Hall. “This goes be-
yond Danny’s barbecue,
and far beyond any hidden
trophies under Chuck’s
desk. This is the real work,
a photographic essay of
who we are and what we
mean to Omega.”

The original idea of a calen-
dar came from seasonal
staff member Maureen
Drake. “I always wanted to
work closely with these
guys,” she said. “And this
was my chance. Really,
when it comes down to it, |
think most of them are male
models at heart, true natu-
rals when it comes to letting
the camera know their bod-

ies.

Ms. Drake refused to com-
ment on the rumor as to

whether or not some pho-
tographs were taken that
did not make it into the cal-
endar. “Some people did
say they wanted to see
more flesh,” she replied.
“‘But in the end there were
some fears about how that
might reflect on Omega as
an organization. Whether
or not more pictures were
taken is something | must
leave to your imagination.”

The calendar is said to be
a back up plan for generat-
ing more income should
registrations for the John of
God workshop fall short of
budget projections. “We
are doing better than ex-
pected,” said Omega CFO
Joel Levitan. “But any reve-
nue options must be left on
the table given the state of
the economy.”

Rumor has it that CBS tele-
vision is planning to sue
Omega over the calendar,
given the striking compari-
son of Bob Maintenance in
both looks and actions to
the character Schneider

Classified Ad:

If you think summer is hot now, wait until the new Men of Maintenance 2010
calendar arrives.
Get your copy now.
Early orders get one additional month to put more distance between you and
2012. Email us now at M&M@omega.org.

from the 1970’s CBS show One

Day At A Time. “We are negoti-
ating with CBS over wording on
the calendar that would clearly
indicate no relationship exists
between anyone in Mainte-
nance and the characters from
One Day At A Time,” said
Omega’s legal spokesperson
George Kaufman.

http://newomegatimes.blogspot.com/
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